
JIBC September 2024, Vol. 29, No.5 
 

 

Journal of Internet Banking and Commerce 

An open access Internet journal (http://www.icommercecentral.com)  

Journal of Internet Banking and Commerce, September 2024, Vol. 29, No. 5 

The Role of Cloud Commerce in Enhancing Customer Experience 

and Personalization 

Carman Lackermair* 

Department of Business and Economics, 

Technical University Dresden, 

Dresden, Germany 

E-mail: lackermaircarman@gmail.com 

Received date: 26-08-2024, Manuscript No. JIBC-24-151873; 

Editor assigned date: 28-08-2024, Pre QC No. JIBC-24-151873 (PQ); 

Reviewed date: 11-09-2024, QC No. JIBC-24-151873; 

Revision date: 18-09-2024, Manuscript No: JIBC-24-151873 (Q); 

Published date: 25-09-2024 

Description 

Cloud commerce has emerged as a powerful force in reshaping the digital retail 

landscape. As businesses move toward the cloud, they gain access to a wide range 

of tools and technologies that enable them to better understand and meet the needs 

of their customers. This transformation has led to a more personalized shopping 

experience, where customers are not just products of mass marketing but are seen 

as individuals with unique preferences. Cloud commerce plays a central role in this 

shift, significantly enhancing customer experience and enabling personalized 

services that drive customer satisfaction and loyalty. 
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Streamlining customer interaction with the cloud 

One of the key benefits of cloud commerce is its ability to centralize customer data. 

Traditionally, businesses operated on siloed systems that made it difficult to capture 

a comprehensive view of the customer journey. With cloud-based systems, 

companies can gather data from multiple touchpoints whether it’s a website, mobile 

app, or physical storand integrate it into a single platform. This enables businesses 

to track customer behavior in real time, which leads to better insights into 

preferences, buying habits and interactions. 

By integrating the power of cloud analytics, companies can use this data to tailor 

their interactions with customers. For example, an online retailer can offer 

personalized product recommendations based on a customer's browsing history or 

previous purchases. Similarly, cloud systems can enable real-time customer support, 

using chatbots or live assistants that provide instant assistance and resolve issues 

quickly. This level of accessibility and responsiveness helps to create a more 

seamless and enjoyable shopping experience, which is important for retaining 

customers in a competitive marketplace. 

Personalization at scale 

Cloud commerce is also a game-changer when it comes to personalization. 

Traditional retail models often lacked the scalability needed to offer tailored 

experiences to every customer. However, cloud platforms allow businesses to scale 

their personalization efforts without compromising on quality. Machine learning 

algorithms, which run on cloud infrastructure, can analyze massive datasets to 

predict what products or services a customer might be interested in, helping 

businesses offer personalized recommendations on a larger scale. 

For instance, a fashion retailer using cloud commerce can analyze customer data to 

understand individual style preferences, size preferences and purchase history. 

Based on this information, the platform can provide personalized outfit suggestions 

or even alert customers about sales on items they’ve previously shown interest in. 

Such targeted personalization not only enhances the customer experience but also 

increases conversion rates and average order value. The ability to deliver a highly 
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relevant experience for each individual has become a significant differentiator in 

today’s e-commerce environment. 

Furthermore, cloud commerce offers flexibility in how businesses engage with 

customers. Whether it’s through email, mobile apps, or social media, the cloud 

enables companies to reach their audience with tailored messages and offers at the 

right time. This form of personalized communication develop stronger relationships 

between brands and their customers, leading to higher customer retention and 

loyalty. 

Cloud commerce is more than just a technological trend; it’s a powerful tool for 

businesses looking to enhance customer experience and personalize their offerings. 

By centralizing data, enabling real-time interactions, and leveraging machine 

learning for individualized recommendations, businesses can create highly engaging 

and customized experiences that delight customers. As customer expectations 

continue to rise, cloud commerce will remain a key enabler of personalized, 

customer-centric strategies that drive business growth in the digital age. 


